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Turning Conversations into Customers.

JitterJam® Sentfiment Analysis

Track Positive and Negative Sentiment for Your Brand
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Do you know if the conversations about your brand, your product and your company are positive or
negative? Can you drill down into conversation senfiment by contact? How does the senfiment about
your competition compare to yours? JitterJam’'s Sentiment Analysis can quickly and easily provide you
with those answers!

Extension to JitterJam Social CRM System

Sentiment Analysis is an extension to the JitterJam Social CRM platform. It is infegrated throughout the
platform’s functionality, but is flexible enough to enable you to evaluate just the conversations that are
important to you—about your brand, your product, your company or your competitors. You pick which
conversations you'd like analyzed for sentiment. The results are automatically integrated into the
JitterJam Social Search results, social profiles, and measurement features of the platform.

Sentiment Scoring

Each social conversation found in a sentiment-enabled JitterJam Social Search is evaluated and scored
from -10 to +10, with 0 being designated as “neutral.” The scoring is applied by a sophisticated natural
. language processing system for the highest level of accuracy possible foday.




JitterJam® Sentiment Analysis

Sentiment Across Conversations, People and Time

Sentiment Analysis is embedded into three core capabilities of the JitterJam Social CRM platform—in the
conversations that you're evaluating (Listen*Engage), in the social profiles of your contacts (Develop), and in

the overall analysis of your results over time (Measure).

Sentiment Across Conversations. Enable Sentiment Analysis for any of your JitterJam Social Searches, and
each conversation found will be evaluated and scored. You can even sort your search results by sentiment
score. Narrowing your search results will enable you to hone in on sentiment by influencers, by specific
keywords and more! Conversations that fall below your defined “negative” threshold are automatically
placed in your “Hot List” so you can address potentially damaging conversations right away. Sentiment
Analysis is most valuable for brand-related searches as well as searches for conversations about competitors.
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JitterJam Premium Extensions

JitterJam is integrating a number of different tools and
data sources to enhance and extend the capabilities
and value of the platform. JitterJam Sentiment Analysis
is an optional extension to the core lJitterJam Social
CRM and is available at a low monthly service cost plus
a per-transaction fee for each conversation analyzed.

Find out how Sentiment Analysis can help you drive
action. Email us at sales@jitterjam.com today!

©2010 JitterJam. All rights reserved.

Sentiment by Contact. Each JitterJam social
profile holds a history of the conversations
authored by the contact and found in JitterJam
social searches. Any conversations found in
sentiment-enabled social searches are also
tfracked in the sentiment frend for that contact
over time. You can eacsily see how each contact’s
conversation about you changes over time and
view the exact conversations about your brand
that were positive, negative or neutral.
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Sentiment Over Time. Do you want to know if the
senfiment about your brand has changed over the
last weeks or months? JitterJam tracks overall
sentiment over time so you can see if the tfrend in
conversations about your brand is positive,
negative or neutral. With a single click, you can drill
into the data from the Trend graph and see the
conversations that contributed to the conversation
sentiment for a specific day. JitterJam makes it
easy!
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